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Who we are: 
 
Å ñProbably the Toughest Event on the 
Planetò (very tough w/sense of humor) 
 

Å Not a race, but a challenge 
 
Å 10-12 mile runs with 18-25 obstacles 

designed by British Special Forces 
 

Å A test of mental toughness, physical 
endurance, & teamwork 

 
Å 3 events in 2010 each with 5-10,000 

participants 
 

Å In 15 events in 2011 across the U.S.A. 
plus the invite-only ñWorldôs Toughest 
Mudderò ï 150,000+ participants 

 
 
 
 
 
 
 
 
 
 
 
 
 

Tough Mudder Event Series 

Sample course map  

and obstacle descriptions 



Tough Mudder Event Series 
 

 

Tough Mudder 2012 Event Calendar: 25 Events Worldwide & Worldôs Toughest Mudder *  
 
 January 14 & 15: Arizona        July 7 & 8: Vermont   
 
 January 28 & 29: Texas (Coast)     July 14 & 15: Edinburgh, United Kingdom  

 
 February 11 & 12: Maryland     July 28 & 29: Austin, Texas  

 
 March 10 & 11: Melbourne, Australia     August 11 & 12: Seattle, Washington   

 
 March 24 & 25: Ohio       September 8 & 9 : Northern California  
 
 March 31 & April 1: Vancouver, Canada      September 22 & 23: Sydney, Australia  

 
 April 14 & 15: Detroit, MI        October 6 & 7: Virginia  

 
 April 21 & 22: Allentown, PA      October 13 & 14: Wisconsin  

 
 May 5 & 6: Minnesota, MN      October 27 & 28: New Jersey 

 
 May 12 & 13: London, United Kingdom     November 10 & 11: Texas (Central) 

 
 May 26 & 27: Southern California      November 17 & 18: Leeds, United Kingdom 

 
 June 9 & 10: Toronto, Canada      December 1 & 2: Tampa Bay, Florida  
          
          

 
 
* Late 2012: Worldôs Toughest Mudder ï 48 hour ñDeath Raceò, Location TBD 
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Tough Mudder Event Series 
A wide universe of participants: 

 
 

 

Who does our events? 
 
Å 80% male / 20% female 
 
Å Average age 29 (generally 22-40) 

 
Å Average income $80,000 

 
Å Tough Mudders come from: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Å 40+ states, 15+ foreign countries 

 

  - Endurance Athletes (Runners & 

Triathletes) 

 

  - White collar ñFight-Clubò Professionals 

 (Bankers, Lawyers, etc.) looking for a 

reason to keep training 

 

  - Blue Collar Fraternal Teams (Police / 

Fireman / Military) who already train together 

 

  - Cross-training gym rats (CrossFit / 

Weightlifters / UFC fans) 

 

  - Groups of core friends (college, work, 

couples) looking for bonding experience 
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Tough Mudder Event Series 
  Media Coverage: 

 
Å Major Print Coverage: Coverage in 100+ magazines, 

newspapers and TV channels ï major outlets made for 30 
million impressions in 2010. 
 

Å Major Broadcast Coverage: Fox, CNN, ABC, NBC, CBS 
 
Å Major Website Presence: 800,000 unique visits/month on 

www.toughmudder.com (65% new visits); 4:26 minute avg. 
time on site; internet traffic spikes around event. 
 

Å Major Facebook Presence: 1,120,000 Facebook fans in 
14 months ï nearly triple the fans of the NYC Marathon 
and Boston Marathon combined. 

 
Å Major Blog Coverage: www.Travlete.comôs A+ review 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 

 
 
Å 2012 Expansion ï Australia, U.K., Japan, Germany, South Africa 

 
  

 
 
 
 
 
 
 
 
 
 
 
 

Tough Mudder Event Series  

 
Looking Ahead: 

 
Å 200,000+ participants in 2012 across 25 

events 
 

Å In 2012, we will be bigger than Ironman 
TriathlonTM by participant numbers  

 
Å In 2010, our Mudders raised $650K for                                                                     

our charity partner, the Wounded Warrior                                                              
Project, and we expect to raise $3 Million in 
2011 
 

Å Reality TV series ï exclusivity contract 
signed with Warner Bros and the producers of 
ñThe Biggest Loserò & ñThe Officeò ï currently 
shopping to major networks. 

 
Å ñTough Mudderò training weekends led by 

former U.S. Special Forces soldiers 
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Tough Mudder Event Series 
Our Brand Strength: 

 
Å 55% of attendees report ñExtremely 
Satisfied,ò 40% report ñVery Satisfiedò 
 

Å Fanatical fan engagement: 
 
Å 300 permanent Tough Mudder 

tattoos inked in 2010 
 

Å Costume contests & viral videos 

 
Å 40% of our attendees do not 

participate in other organized athletic 
events 
 

Å One-of-a-kind event with huge water-
cooler buzz (ñI ran through fireò) 

 
Å 75% of participants hear of us 

through word-of-mouth 
 


